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Indian cinema advertising industry likely to reach Rs 1,400 crore by 2021: Siddharth 
Bhardwaj, UFO Moviez 

Technological advancement and satellite transmission in the cinema industry have enabled the sector to accelerate in 
speed, quality and last mile connectivity 

 

Indian cinema advertising industry, which is growing at a rate of about 20 per cent per annum, is expected to reach a 
market size of Rs 1,400 crore by 2021. At present, the sector’s market size is about Rs 1000 crore, according to an 
industry expert. 

“Cinema has always been the best environment to be connected with the right target audience as 80 per cent of the 
cinema audience today are in the age group of 15-35 years. Moreover, the recent statistics shows that, 70 per cent of 
athe audience are smartphone users who are today the changemakers and target audience for movies and they are 
the future growth drivers of brands in India,” Siddharth Bhardwaj Chief Marketing Officer & Head of Enterprise Sales 
at UFO Moviez India said. 

“The next leg for the industry's growth will come from India’s urban heartlands. As the choice of in-cinema advertising 
is growing across segments with high impact customer connect compared with TV and online medium,” he added. 

Factors such as technological advancement and satellite transmission in the cinema industry have enabled the sector 
to accelerate in speed, quality and last mile connectivity. This has played a critical role to deliver high-quality services 
and products, compared with other platforms such as TV, radio and digital. 

The digital evolution has managed to bring in the advertisers and other opinion makers back to large screen 
advertisements. Gradually the impact of the same has started reflecting across cinema categories too. Once, 
advertisers chose to provide advertisements only during those big starred movies of Salman Khan or Shahrukh Khan; 
the trend has drastically changed due to network it has built today as it is helping them to reach out to a larger audience 
cutting across the language barrier, he added. 
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