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Bollywood earnings swell on content-driven money-spinners, big-ticket hits
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NEWDELHI

he Hindi film industry s
set to end 2018 with a

15-20% increase in busi-
nessover the previous year.

Although the lifetime collec-
tionsofShah Rukh Khan's Zero
will spill over into 2019 and
Ranveer. Stmmba
has just hit the screens, trade
experts say box office collec-
tions will sée a definite jump
over 2017,

Trade website Box Office
Indiapegsthegrosseamingsof
2015, 2016 and 2017 at 13,780
crore, 3808 croreand V4,096
o oy syt

2018 figures should touch | jayLeela Bhansali'speriodsaga
L4800 crore. Gross earnings | Padmaavat ({36089 crore),
arecollections made bya film | Rajinikanth’s science fiction
before entertainment tax is | flick 20 (183.39 crore for its
deducted. They are used for | Hindi version alone) and Raj-

comparison kumar Hirani's
becauseofrecent  Bollywood'sgross biographical
tax earningsthisyear drama_ Sanju

Film distribu-  may grow 15-20% (143084 crore).
tor and exhibitor over the previous However, the year
AI::’ha,ygl?R;ﬂ:jl yearto touch belongs to small-
:«ufmkkgf‘:r ¥4,800 crore, say driven. t;g::yl
film business a5 Industry experts spinners. “There
the war epic e rmaren have just been so
Baahubali 2: The many surprise
Conclusionwith {70899 crore | hits," said Atul Mohan, editorof
trade magazine Complete Cin-
ema, referring (onon star cast-
Jed outings ke Soms Ke Titu Ki
Sweety (10080 crov), Stree

contrast, 2018 has seen a few
lia-llcﬁi blockbusters—San-

such as Ralk

Yhisywhasmnahwb‘tncmhl;v‘

crossed by Octoberthisyear,
“The key takeaway from
2018 has been that only good
content works, everythingelse
has to play second fiddle,”
Rathi said. “By that, I don’t
mean content necessarily
appreciated by critics but one
ﬁ:mkloumvmluﬂ-
bypasses barriers of
massandclass A Sargiuor 201
good content just the way Stree

or Badhaai Ho's."

Hirani's blographical drama Sanju, which roked in t430.84 crore.

(V124,56 crore), Andhadhun
(7337 crore) and Badhaat Ho
(813444 crore), all of which
have more than doubled their
investment. Raazi, a film cen-
tred around a female protago-

nistand without a mainstream
maleactor, wasexpected inthe
trade circult to generate
around Y70 crore, but notched
up U2 crore. Mohan said the
carnings of 2017 had been

Theother key trend that has
emerged isthat people wait for
the review ofamovie tobe pub-
lished before makinga decision
towatch it, said Devang Sam-
pat,director, stategic alliances
at multiplex

Cinépolis
India. What this means is the

dependency on the top five
stars has reduced and, ineffect,
the boxoffice could perform 52
weeksina yearifthe content is

highest growth in the past four
years in 2018 with its overall
growth standing at 15%, and
like-to-like growthat 7%
There are other reasons for
growth, too, Pankaj Jaysinh,
chief officer, Indian
Operations, UFO Moviez, said
the year had secclase 0 20%
rise in footfalls. *A lot more
screens have been added to

fact, the increase In footfalls

holds true not just for Bolly-

while premium seats have gone
upto 1600-700 from 1300,
Tobe sure, the coming year
hasmuch lined upeventhough
the only Khan to announce a
release is Salman for his Eid
offering Bharat. “The leamings
from a bad 2017 and a good
2018 should now be put into
practice,” Rathi said.
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